
RADIO SCRIPT TEMPLATE 
Story Slug: 	Title of your story (example: Walmart Campers)		
Reporter: 	Your name  
Date:	 	April 24, 2020
Duration:		90 seconds	 
[Use font size 16, Times New Roman or Arial, 1.5 spacing 
Start with a lead in. The anchor reads a lead into a package by a reporter.  It should give the essence of the story and sometimes the context for how it occurred but not repeat the reporters lead.  It ends with a statement that the reporter (say the name) has more information or just the name.
ANNCR/ ANCHOR
Nearly 30 million Americans travel the country in those self-contained suburban homes on wheels known as recreational vehicles, or RVs. It’s not always easy to find a place to park your Winnebago for the night. But sleepy RVers need look no further than the nearest Wal-Mart. For years, the mega-chain has let weary travelers camp in its parking lots for free. Dave Gilson recently met some of the people who have taken it up on the offer.

AMBI [store ambiance] (natural sound/ ambience sound)
 
TRAX (reporter’s narration): Introduce the story. If you can provide some descriptions of a scene or give context to the event here is a good place to do it and draw in the listener.  
TRAX: It’s Friday evening at the Wal-Mart in Livermore, California. Inside the store, a nice old lady greets customers at the door and suburban families push shopping carts through the mazelike aisles of clothes, tools, DVD players and toys.

AMBI [parking lot/generator ambiance] 
 
TRAX: Outside, beyond the rows of minivans and SUVs, a scraggly-looking 29-year old named Rufus Luker [ROO-fus LOO-kur] has just cranked up a portable generator, getting ready for another night in the parking lot of America’s biggest retail chain. For the past three weeks, he and his wife and two young kids had been camping out here in a 35-foot RV. To hear Rufus talk about it, crashing at Wal-Mart is almost like a religious experience. (0:16)

AX (0:30) [VOICES OF PEOPLE YOU’VE TALKED TO/ OTHER PEOPLE IN THE STORY]
Rufus: My aunt used to drive trucking for Wal-Mart and she was the one who enlightened me that before Wal-Mart died, Wal-Mart said, “As long as a driver needs a place to stay, he’s got my parking lot to use.”
 
Dave: You’re talking about Sam Walton, the guy who founded the place?
 
Rufus: Yes, yes! Mr. Sam.
 
TRAX: Thanks to Mr. Sam’s generosity, Rufus and his family will always have a free place to park as they make the grand tour from Florida to California and back again. And in return, Rufus makes sure he puts a little something back to Mr. Sam’s multi-billion dollar empire. (0:10)

AX (0:32)
Rufus: Most of our money is spent at Wal-Mart on their food products, household products, cleaning, toilet pa— whatever necessity we need, we usually find it at Wal-Mart. Although this isn’t a Super Wal-Mart. The Super Wal-Marts are the best.
 
[YOU CAN END WITH YOUR OWN WORDS OR THE ANCHOR WILL CLOSE OUT FOR EXAMPLE BY SAYING: THANK YOU DAVE FOR THAT REPORT. OR MAKING A QUICK REFERENCE TO THE STORY BEFORE PIVOTING TO THE NEXT]

NOTES:
REMEMBER: There is no one way to write a radio/ broadcast script. The important point is to make clear when and who is speaking and what soundbites you’re using (AMBI/ACTS/TRAX)
A good broadcast story needs a clear focus, a lead, a body, and an ending.
Whenever possible, use powerful natsound/ ambience sound and descriptions to help your listener imagine the scene.
Don’t forget to:
· Read your story aloud. 
· [bookmark: _GoBack]Check all your sources’ names and titles for spelling and accuracy
· Eliminate any bureaucratic language. 
· Make sure your transitions don’t repeat the sound bites. Your words should complement the soundbites, not repeat them. 
Sources: http://bsideradio.org/training/wal%20mart%20sample.htm
